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THE PROBLEM
4/5 customers pick new
menu items (USDA)
Lack balance with health
and diet pref./restrictions.

55% of food expenditure
from eating out (USDA)
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Generate Recipes

generates new recipe ideas and original flavor combinations 

SOLUTION
an AI model that...

Transformer ModelsUser Input: Desired
Properties               

Google Gemini API

Recipe VariationsMenu Suggestions
for Restaurants   
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PROTOTYPE
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TARGET MARKET 

Chain restaurants
Ideal Consumer: made-to-order recipes
Open to trying new recipes (for larger consumer base
considering diet pref./restrict.)
New flavor combinations (e.g., seasonal demand)
Balance between money for R&D and vetting expertise
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 COMPETITOR ANALYSIS
HelloFresh 

Pros
Convenience
Low cost
Ease of use 

Lack of variety
Not integrable with existing
ingredients
Not useful for restaurants
Lack of quality control
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Greater variety
Ingredients and diet preferences
specified
Larger Scale (commercial)
Convenient and cost efficient

AI advancement threats
Needs steady database
expansion
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Convert into mobile app
Expand to individual consumers and promote
through social media and food bloggers

EXPANSION PHASES

Partner with smaller chain
restaurants for initial recipe
development consulting

Short term Middle term Long term

Broaden reach to national food
chains and international markets
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BUSINESS MODEL

SubscriptionAdvertising Consulting

Restaurant Chains Individual Consumers

60% 10% 30%

Manufacturers
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INFLUENCERS Sponsor Food Bloggers to advertise CuriCo to general
audiences 

NGOS Collaborate in ESG events

GOVERNMENT SECTORS National Honey Board sponsorship - 
Having honey as a suggested ingredient

BRANDS Brand sponsorships - 
Having the brand’s product as a suggested ingredient

POTENTIAL COLLABS
CuriCo



THANK YOU
FOR LISTENING!

CuriCo


	CuriCo
	Recipes
	Curious Cows

	MEET THE TEAM
	Vijay Shanumugam
	Rishi Shah
	Andrea Richard
	Hannah Price
	Sonia Wang

	THE PROBLEM
	4/5 customers pick new menu items (USDA)
	Lack balance with health and diet pref./restrictions.
	55% of food expenditure from eating out (USDA)

	SOLUTION
	an AI model that...
	generates new recipe ideas and original flavor combinations
	User Input: Desired Properties
	Transformer Models
	Google Gemini API
	Generate Recipes
	Menu Suggestions for Restaurants
	Recipe Variations

	PROTOTYPE
	TARGET MARKET
	Chain restaurants
	Ideal Consumer: made-to-order recipes
	Open to trying new recipes (for larger consumer base considering diet pref./restrict.)
	New flavor combinations (e.g., seasonal demand)
	Balance between money for R&D and vetting expertise

	COMPETITOR ANALYSIS
	HelloFresh
	CuriCo
	Pros
	Greater variety
	Ingredients and diet preferences specified
	Larger Scale (commercial)
	Convenient and cost efficient
	Convenience
	Low cost
	Ease of use
	Lack of variety
	Not integrable with existing ingredients
	Not useful for restaurants
	Lack of quality control
	AI advancement threats
	Needs steady database expansion

	EXPANSION PHASES
	Partner with smaller chain restaurants for initial recipe development consulting
	Broaden reach to national food chains and international markets
	Short term
	Middle term
	Long term
	Convert into mobile app Expand to individual consumers and promote through social media and food bloggers

	BUSINESS MODEL
	30%
	60%
	10%
	Advertising
	Consulting
	Subscription
	Manufacturers
	Restaurant Chains
	Individual Consumers

	POTENTIAL COLLABS
	INFLUENCERS
	Sponsor Food Bloggers to advertise CuriCo to general audiences

	NGOS
	Collaborate in ESG events

	GOVERNMENT SECTORS
	National Honey Board sponsorship -  Having honey as a suggested ingredient

	BRANDS
	Brand sponsorships -  Having the brand’s product as a suggested ingredient


	THANK YOU FOR LISTENING!

